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Background

Visit Angus is a multi-channel destination marketing
campaign which aims to raise awareness of what Angus has
to offer visitors.

The campaign objectives were as follows:

. Showcase the new and unique products in Angus, tying
this in with visitor trends and demands, and engaging
with new and existing audiences

. Promote the launch of the new website
. Drive traffic to the website

. Increase reach and engagement on social media
channels (Facebook and Instagram)

. Raise awareness of Angus as a must-visit destination in
Scotland and the UK for day trips and overnight stays




Methodology

Our approach to the campaign followed our four-step process to ensure optimum impact.

Discovery
Creation
Activation

Evaluation




Discovery




Discovery | Consumer Trends

VisitScotland research paper informs that the four current key trends for Scotland and the tourism
industry are:

e Travel with purpose: Broad movement for travel to have meaning. A shift from consumption to
purposefulness. Visitors want to connect to the community and learn new things.

e  Wellness: Growing importance that people are placing upon physical and mental wellbeing. Wellness
tourism can be seen as a primary and secondary element of a trip. It therefore offers the potential to
be relevant to consumers of all ages and life stages.

e Conscious traveller: Consumers are switched off by excessive consumption, they live more
responsibly and embrace localism.

e Distinctive Scotland: Opportunities to portray a unique and distinctive visitor experience, for
example, literary tourism.




Discovery | Consumer Trends

Euromonitor travel trends for Scotland 2024-27 places a focus on three key trends:

*  People with passion: Visitors are increasingly looking for a deeper connection when travelling as
well as authentic community engagement. It's a time to place people at the heart of tourism.

* Places and immersive experiences: Visitors are seeking authentic travel, deeper cultural
connections and personalised exploration.

*  Power to change: Visitors are eager to access meaningful experiences and events.




Discovery | Scotland & Angus Insights

Top reasons for visitors choosing Scotland

*  70% of visitors stated scenery and landscapes Opportunity here for
*  48% of visitors mentioned Scotland’s history and culture Angus to increase its
«  27% of visitors mentioned outdoor activities market share as it can
s 22% of visitors highlighted visiting friends and family fulfil visitors needs

Current Life stage of visitors to Angus
* Older independents (35-64 with no children) 52%

«  Retirement Age (65+) 36% Potential for Angus to
«  Families (16-64) 9% appeal to a wider
e Pre-nesters (16-34) 3% demographic and to

entice more first-time

First time visitor to Angus ~ 15% visitors
Repeat visitor to Angus 85%




Discovery | Target Markets

e Natural advocates: Passionate about Scotland as it offers everything they want from a holiday;
breath-taking scenery, a connection with nature and the chance to get away from it all

e Food-loving culturalists: Will seek out a relaxing holiday experience where they can enjoy engaging
in cultural experiences accompanied by great food and drink. They enjoy short breaks in the UK

Key geographical focus will be Scotland and North of England to Midlands.




Discovery | Takeaways

From the insights gathered, the key takeaways that were brought forward into the Creation stage were:

Key takeaway Approach

Angus can deliver on the top reasons why visitors choose Scotland,
allowing the area to expand its market share

All of the current consumer trends can be fulfilled by a trip to Angus
and so there is a real opportunity to attract a greater number of
visitors

The high percentage of repeat visits tells us the region provides an
experience worth coming back for. There is the potential to attract a
greater number of first-time visitors if we can convey that experience
to a wider audience, which could include families

We need to raise awareness of Angus by grabbing the consumer’s
attention with a clear proposition that conveys why the region will
fulfil their needs. The supporting content must communicate the
area’s strengths along with the practical information to show the ease
of getting there

The creative concept and supporting content must connect Angus with
the latest trends, so that it’s understood the destination will fulfil these
consumer needs. An emotional connection must be made through the
creative

Select appropriate media and partners that will connect with the
various target markets and create content with messages and imagery
that will raise awareness and surprise the audience with what there is
to see and do in the region




Creation




Campaign Concept

Our campaign proposition had to:
* Stand out in a busy marketplace

* Create an emotional connection so Angus is
next on the holiday list

*  Connect with the trends inc. wellness and
purpose

*  Surprise the audience with the variety of
immersive experiences Angus can offer




Campaign Proposition




Naturally Angus

This message communicated:

Creation | Campaign Proposition

Naturally

Angus is the natural choice for your next break
because it will deliver your holiday needs

A break in Angus will allow you to reconnect to both
yourself and your loved ones. A sense of wellness and
emotional fulfilment awaits

Completely immerse yourself in the many
experiences and spectacular scenic settings a break in
Angus will provide




Activation




Activation
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Activity Plan

Campaign Video * Full Length
* Social Edit

Design & Artwork, incl. Toolkit * Toolkit
Paid Social Ad Campaign * Meta
*  YouTube

* Google PPC

Influencer Activity e Graeme Johncock
@scotlands stories
* Ashley & Stuart
@ontheroadagaintravels
* Tom and Laura @traveltwo

Media Partnership * National Geographic Traveller
* The Scotsman



https://youtu.be/WFuVU-CNac0?si=MCtUGnTXqwiZws-V
https://youtu.be/cMV-mIWARdg?si=tNwlFukH96Q_ERhW
https://investinangus.com/key-sectors/tourism/naturally-angus/
https://scotlands-stories.com/how-to-spend-3-days-in-angus/
https://scotlands-stories.com/how-to-spend-3-days-in-angus/
https://ontheroadagaintravels.com/must-do-things-in-angus-scotland/
https://ontheroadagaintravels.com/must-do-things-in-angus-scotland/
https://www.traveltwo.co.uk/a-trip-to-angus-the-birthplace-of-scotland/
https://magazine.natgeotraveller.co.uk/NGT0425/
https://www.scotsman.com/sponsored/a-family-trip-to-angus-the-birthplace-of-scotland-uncovers-hidden-gems-5049404

Campaign Assets




2 welcome

New video created using existing footage with no new filming. Campaign themes incorporated
to showcase how Angus can meet visitor needs and align with trends and insights. Video was
used on the paid social ads and included in the online article with The Scotsman.
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Toolkit

Us

r

Naturally

‘‘‘‘‘‘

Available to download from https://investinangus.com/key-sectors/tourism/naturally-angus/
A great resource for the industry to highlight the campaign, provide easy ways in which

businesses and organisations can support it, and include the messaging within their marketing.
Includes links to videos and imagery for use on social media.



https://investinangus.com/key-sectors/tourism/naturally-angus/

Paid Social Ad Campaign




Campaign Overview

- Facebook and Instagram

- 15s video

- Carousel

- 7 x Still Image Ads

- Audiences - Lookalikes, Natural Advocates, Food Loving Culturalists
- Geographic - Scotland and North England to Midlands

YouTube

- 15s non-skippable
- Audiences - Natural Advocates and Food Loving Culturalists
- Geographic - Scotland and North England to Midlands

Google PPC
- Ad groups - Visit Angus, Scottish Holiday, Holiday Together, Adventure Holidays, Nature Holidays, Historical Holidays, Food & Drink

Campaign duration
28% February - 315t March

Messaging
- Core campaign spend promoted Naturally Angus messaging
- Approx £3k was set aside to solely promote the new website launching - see slide 26 for the website ad results




Results

2,515,217 Impressions 935,437 Video Views
19,648 Link Clicks 2,997 Engagements (Meta)
4,804 Page Lands (Meta) £14,500 spend

O © @ Google




Results | Campaign

Summary Link Video Landing Page | Post Amount
Clicks Views Views Engagement | Spent

Meta 1,448,558 16,204 4,804 2,997 £8,224.72 £0.51
Google 37,755 3,297 N/A N/A N/A £1,878.61 £0.57
YouTube 1,028,904 147 934,862 N/A N/A £4,437.51 £30.19
Total 2,515,217 19,648 935,437 4,804 2,997 £14,540.84 £0.74

Landing Page Views stat includes Meta only as we were unable to install the pixel for Google/YouTube, so we could
only track clicks on these platforms.




Results | Website

Summary Link Landing Page | CPC CPL Amount
Clicks Views Spent

Meta 453,404 4,341 1,577 £0.66 £1.82 £2,865.09




Summary

The paid social ad campaign was very successful and cost-effective

Meta:

Delivered an impressive CTR of 1.12% which is well above industry benchmark of 0.3-0.5%

Estimated impressions were 968,000, so it’s great to see we exceeded this target and delivered 1,448,558 impressions

Delivered a fantastic total reach of 782,560

The Natural Advocates audience performed better overall with higher landing page views and CTR

Overall CPC was very cost-effective at £0.51

The ads generated great engagement with almost 3,000 comments, reactions and shares

The carousel ad was the best performing format and delivered the highest number of impressions, links clicks and landing page views
The Arbroath Smokie single image delivered the highest CTR of 1.5%

The ads promoting the new website launch delivered an impressive 453,404 impressions, 4,341 link clicks and 1,577 landing page views

Google:

Delivered a very strong CTR of 8.73% which is well above the industry benchmark of 4.00%

Estimated clicks was 1,581 based on previous similar campaigns, so it’s great to see we delivered significantly more than this at 3,297 clicks
The ‘Visit Angus’ ad group delivered the highest CTR of 22.3%

The majority of traffic came from the 25-34 and 35-44 age groups via a mobile device

YouTube:

A great way for us to achieve cost-effective reach in a high-impact environment
We do not expect high clicks on this platform as 97% of impressions are served on a TV screen which is not clickable
Delivered an excellent impressions figure of 1,028,904

Video completion rate was 90.86% - this means 934,862 people watched the video to 100% completion, which is a fantastic result and illustrates the quality
of the campaign video that kept viewers engaged in the content until the end of the video




Carousel Ad

Visit Angus
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Discover a
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Visit Angus w X
Sponsored - @

Discover a breathtaking natural haven where epic landscapes are
steeped in centuries of history.

Visit Angus
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Discover a breathtaking natural haven where epic landscapes are
steeped in centuries of history.
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Discover a breathtaking natural haven where epic landscapes are
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Visit Angus . X
Sponsored - &

Discover a breathtaking natural haven where epic landscapes are
steeped in centuries of history.
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Visit Angus

Learn more

Visit Angus.
Sponsored - @

Discover a breathtaking natural haven where epic landscapes are

steeped in centuries of history.

Learn more

Naturally Angus
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Single Image Ads | Campaign

Top performing
ad for CTR

O Visit Angus w X
Sponsored - @

Ciscover a natural haven where spectacular scenery, rich history and
workd-class $00d and drink wil create moments to savour.

| Visit Angus
Scomered @

- X

Looking for your next adventure? Discover a land where a spectacular

Visit Angus w X
Spensored - @

Rela, Unwing and reconnect on Scotland's stunning east coast. Start
making memores today!

_— —— N

Naturally Angus peanmery Naturally Angus e
2 Share 2 Share 2 share
Visht Angus w X Visit Angus . X Visit Angus
Spomssred & Sponsored - @ X

Discover world-class food and drinik and breathtaking landscapes
that are the recipe for an unforgettabie break.

Seeking space 10 relax and unwind? Head to Angus where the sea
broeze, majestic glens and mountains soothe the soul.
—_— -f e
-~

VISITANGUS COM

Naturally Angus

2 Share

Sponsored - &

Unearth centuries of fascinating history in the birthplace of Scotiand
Immerse yourself in stories of generations past.

A Share




Meta Video | Campaign
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Single Image Ads | Website

Visit Angus o X
Sponsored - &

Looking for inspiration for your next adventure? Our website has
everything you need to plan an unforgettable trip to Angus.

VISITANGUS.COM
visitangus.com

Learn more

7> Share




Meta Video | Website
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YouTube Video
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Influencer Activity
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Graeme Johncock
@scotlands stories

Our Team

Tom & Laura Hills
@traveltwo

Ashley & Stuart Conway

@ontheroadagaintravels



https://www.instagram.com/scotlands_stories/
https://www.instagram.com/traveltwo_/
https://www.instagram.com/ontheroadagaintravels/?hl=en

Graeme Johncock

3 x Instagram Reels
| * 4 xFacebook Posts
| - .
| P * Instagram Stories
e |
§\g:\%{;\‘tl\“ * 1 xGrid Post
[ \ /T
>




Cabmac Ferr. Naeraty An.

scotlands_stories @ Following Message A

1373posts  W3Kfolowers 1,169 folowing
Seotland's Stories - Graeme Johncock & Molly
(@ scomands_stories

©Graeme and Molly the Labradore
Stoeytetier, Author & Tour Guide
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How To Spend 3 Days In Angus —
From The Mountains To The Sea

About Scotland's Stories

Subscribe to Our Newsletter

Want To See More of
Scotiand?

Where Is Angus?

?

Day 1 - Begin In The Mountains

Visit The Glenesk Folk M

.......

Visit Restenneth Priory

https://scotlands-stories.com/how-to-

spend-3-days-in-angus/

Day 3 — Take A Trip To The Angus
Seaside

Begin With Arbroath Abbey



https://scotlands-stories.com/how-to-spend-3-days-in-angus/
https://scotlands-stories.com/how-to-spend-3-days-in-angus/

Guest Blog Post

What's On Things to See & Do Plan Your Trip Get Inspired SEen~ ] [ Search Q J

Home / Get Inspired / Blog / How to Spend Three Days in Angus The heritage trad s packed with kocal stores, from the Fit o the Toom, where fishing folk

rved berid the Brothock Burm, to Arteosth's odest house. Everialy, the route ed me to
Arhesuth Abbey, o of the mast important historica stes in Scotland. Bult in 1178 by
King Wilkam the Uon. you can fi s buris ste marked by 8 stone whese the hgh atar
once stood.

Arbroath Abbey's story & Intrinsically Iriked to a document that's been calied the greatest

How to Spend
Three Days in Angus

Guest blog by Graeme
Johncock, Scotland's Stories

There’s something very special about Angus.

7 was 3 plea to recogrise Robert the Bruce a5 Scotland's rightful King and to negosate a
peace with England. The stey is perfectly told in the abibey viitor centre, expecally by the
2usovisual disphay. | 105t myself in an intevactive screen, packed with information behing
every seal attached %0 the Declaration, teling me which nobles put theis name o the
document and why.

Mistory jemps cut at you whan you visit Arbroath Abiey, it's majestic even in its ruined

state. There's 1o doubtig that this was & place of real importance. However, there are
many subtier places of hidden hstory scatsered around Angus.

You can travel from the Cairngorms to the seaside in a single day or spend a whole week

exploring, without ever running out of things to do. The scenery is spectacular and the
history is fascinating, it’s a place packed with stories.

When I'm looking to get away from it all, to somewhere out of the ordinary but still € 00000 occccccccce
accessible, the choice is naturally Angus.

Right in the heart of Forfar, an important site can be found buried behind the modern
buikdings. After picking up a key from Al's Newsagents, | made my wiry thicugh the gate
on Canmore Street and up the steps to Castiehill If you didn't know about it, there's no.

wiry you woulkd know that this was once the site of an important royal fortress.

Parfiamants have been hald thare and sieges were won and fost, with Forfar Castle passing
back and forward during the Wars of independence. Cimbing to the top of the old Mercat
Cross that was moved up there in the 18th century, the 360 degree views of Forfar ace
spectaculas. It's no wonder this was the perfect place for a castie until Robert the Bruce had
it destroyed 50 it could never be used against the Scots again.

https: //visitangus.com/how-to-spend-three-
days-in-angus/



https://visitangus.com/how-to-spend-three-days-in-angus/
https://visitangus.com/how-to-spend-three-days-in-angus/

Travel Two

* 1 xInstagram Reel
* 1x TikTok Reel

* 1xGrid Post

e Instagram Stories

* 1x Blog Post

* Inclusion of sites on
interactive map




o traveltwo_ and visitangus
Joel Sunny » Codex

. traveltwo_ Ad - An adventure in Angus

As you'll have seen in our last story, we will be sharing a few of N ¥ HOUSEWF DUN
our favourite places close to Edinburgh and Glasgow over the
next few weeks. We get asked all the time where we'd
recommend that can be reached by public transport, or a short
drive, but still give people a real taste of Scotland outside of its
main cities.

And so we start with the spectacular coastline and majestic
mountainous glens of Angus - proof that if you don't have the
time to head up to the Highlands or Islands, then you don't have
to feel ike you are missing out.

With stunning accommodation, distilleries, wildlife, historic
monuments and unique scenery there's really something for
everyone here.

Angus is perhaps best explored with a car, but you can still enjoy
the towns through public transport. A few highlights not to miss:

4 Visit the eco-friendly Arbikie distillery
& Take 3 scenic cliff walk tour with fascinating archeological
insights from Stories of Stone
4 Stay in a castle at the stunning Airfie Estates @
3 Enjoy a walk along the beautiful Lunan Bay beach
3 Immerse yourself in history at the House of Dun & Aungus I I
4

Folk Museum
# Make the most of the amazing local food at Peel Farm, or 5
Greek food at Andreou’s. ARBROATH ABBEY ARMKIE DISTIRLERY

Keep an eye out for more from this area to come and you'll be W < =
able to find all these locations and more on our map. 5 5

L&aT

#NaturallyAngus

#scotland #scotlandexplore #arbroath

Qv A

@9® Liked by ontheroadagaintravels and 2,285 others

ruary




Grid Post

traveltwo_ Following Message  *&  eee

416 posts 680K followers 913 following
Tomn & Laura
For adventures big and small

4 Access our 5* Scotland Map & ltinerary service &
@ linktr.eeftraveltwo

4 by onthercadagaintravels, visitangus n

B rosks ® REELS TAGGED

Angus Highlight

traveltwo_ and visitangus
Scotland

traveltwo_ Ad - Two day Angus itinerary

As you know we are sharing inspiration of easy trips you can
make from Edinburgh or Glasgow and Angus is a real hidden
gem when it comes 1o finding a bit of everything.

Here's the perfect itinerary for two days in the area (car
required):

Day one

- Morning tour of the Arbroath cliffs with amazing knowledge
from Stories of Stone

- Visit Arbroath Abbey

- Head to Arbikie distillery for a tour and lunch in the stunning
cafe

= Take a long stroll along the romantic Lunan bay

- Make your way 10 Arbroath harbour and Andreou’s for a
Greek/Mediterranean dinner

- Stay at the stunning Airlie Estate

Day two

= Start your morning with a woodland walk to the epic Airlie
monument

- Have afternoon tea at Peel Farm and do their wildlife walk after
10 see alpacas and deer

- Take a tour the House of Dun and enjoy its beautiful gardens

- End the day at Glamis Castle

Let us know if you have any questions about a trip to Angus!

L&T

#scotland #ScotlandTravel #ScotlandExplore

ontheroadagaintravels © Fantastic guys « w we have also
been exploring Angus recently, what a gem

6w Reply

Qv A
@9 Liked by ontheroadagaintravels and 1,915 others




Grid Post
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Stories Highlight

WHATTO DO




Blog Post

JOURNAL

A TRIP TO ANGUS: THE BIRTHPLACE
OF SCOTLAND

https: //www.traveltwo.co.uk/a-trip-to-
angus-the-birthplace-of-scotland/



https://www.traveltwo.co.uk/a-trip-to-angus-the-birthplace-of-scotland/
https://www.traveltwo.co.uk/a-trip-to-angus-the-birthplace-of-scotland/

Interactive Map

Eastec Gnood Kok Trest
am L (o Ut Brechn
. . ~ G 4 g T
Adventures in Scotland e
Pearse Memus Tayock
@ Guide by Tom&laura  scotiand, United Kingdom % 5.0 (21 reviews) sl » 3
- Adove Ferryden
P
We've spent many years travelling around our beautiful home of Scotiand - exploring its Abedenec Famed
picturesque cities and towns, hiking its epic trails and munros, staying in its most amazing e
g
accommeodation, searching out its unique wildlife and enjoying the best food and drink it has Pescasdy o
Cnernes
o offer 0 = W
S Fortar Gune i m
We know how hard it can be to plan a trip when you don't know the area well, how close = o toccknemn vehedot
everything is, or you're just worried you'll miss something epic. & ) i
o oo
That's why we created this digital guide and itinerary service. Each spot on our map has palifads Olams pChesnios
been curated based on our in depth and personal expe , 50 you can trust s oo} Caton
you 1t Megle Irverarty Sedtond
you'l have all the most up to date inspiration in one place. e Eatn:
We hope you love exploring this map as much as we have getting out on adventures to build X0 o 0.0
s - it. We'll also be adding hidden gems all the time, 50 youll never run out of reasons to keep it At

: N
ORIt AN

=T - coming back M [ v S

I you have any questions, of require a more bespoke planned trip, drop us a direct message.

L&T

https://www.rexby.com/traveltwo /scotland

[ Proview



https://www.rexby.com/traveltwo_/scotland

Ontheroadagaintravels

3 x Instagram Reels
1 x Grid Post
Instagram Stories

1 x Blog Post




Reels

ontharosdagaintravels snd visitangus
Aeyhopes3L. Ol muss

a Ostheroadagaintravels © AD Soa Retreat in Angus, Scotind
(save for tater) @vishangus ©

ARt tub, hammack aed even an indosr sause - this
accommadation has it alt

o
Where: The Honeymeosers Heeamay al #0.310) sdemars
Location: Batkeko Farm near Dundee

Faatures: Mot Tub, Double Mammock, B8Q, Outdocr Showar,
Countryside Views, ndocr Sauna, Freestanding Bath Tub &

. visitangus Leoks e you've had & fab stey, and what & o
fantastic choice of accammadationt

@ Ietsustgoamay 4 That looks 50 cozy guys® love it
y

@ myscottishmens © We're doing cur frst lodge stay this
V' Chitmas in Pricchry and | carnct wat &

Qv 2]

QB Lived by sparkie_30 and others

ontheroadagaintravels and visitangus
Abyios S - Sece To Mwet You {5609 U

ontheroadagaintravels © AD Scotiand Farm Exparience ©u
[save for o)

How adarable is Hectos, the baby Hightand Coo s

amazing time g af ek
s
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867 posts 131K followers 2,941 following

Ashley & Stuart
Travel | Van Life | Stays | Scotland &=
Accommodation photography &
@solastacreative

@ linktr.eefontheroadagaintravels

Followed by visitangus, welcometofife « 35 more

NYC. Angus. Belstruther.
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Pine Trees.

Angus Highlight

ontheroadagaintravels and visitangus
Angus

ontheroadagaintravels ® AD Must do things in Angus, Scotland
@visitangus &=

Angus is a beautiful region in the east of Scotland home to
breathtaking scenery, rich history and welcoming people.
Despite its charm, it's still an underrated treasure and is perfect
for anyone looking for a slow escape in nature ¥

Our Angus blog is now live, Swipe to see some of the things we
recommend doing here and click the link in our bio to read the
rest
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Blog Post

ON THE ROAD AGAIN
—Lvavels

MUST DO THINGS IN ANGUS, SCOTLAND

1. THE HIDEAWAY EXPERIENCE

https://ontheroadagaintravels.com/must sl

-do-things-in-angus-scotland/

MUST DO THINGS IN

ANGUS, SCOTLAND
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Influencer Results Summary

Graeme 268,362 10,378 1,314
Tom & Laura 189,518 6,440 2,734
Ashley & Stuart 124,667 5,288 1,700

Total 582,547 22,106 5,748




Media Partners




National Geographic Traveller

NATIONAL | TRAVEL MAGAZINE OF THE YEAR
GEOGRAPHIC

TRAVELLER

' et
/ £ 4
AUSTRALIA VIETNAM
SET OFF ON A CROSS-COUNTRY BANMH M
TOURS ¥

OUTBACK RAIL ADVENTURE

Full page ad in April 25 issue, 54,599 copies




ational Geographic Traveller

No images? Click here

A patchwork of woodlands, rolling hills and storybook villages, Sherwood Forest is far
CEOGRAPHIC more than Robin Hood's legendary hideout. An hour's drive north of Nottingham, the area
TRAVELLER 18 MARCH 2025~ SUBSCRIBE is primed for outdoor pursuits with walking routes criss-crossing forests and farmland.
References to Nottinghamshire's most famous outlaw can be found throughout the region,
but it's the storied forest — now designated a 1,000-acre national nature reserve — that
~ N takes centre stage in any season. To explore the broader region, hire a car.

ADVERTISEMENT

Find woodland walks and the ghost of Robin
Hood on a break to Sherwood Forest

E-newsletter to 41,000 subscribers




The Scotsman | Summary

Naturally Angus ///_—/S%@/“i}@/{;j 7

* 1 xDPS print advertorial in Scotsman Travel
Feature, 22" March

* 1 xOnline Promoted Article on Scotsman.com
* 1x Scran Food and Drink podcast exclusive

Angus episode and associated online article RN Angus rocks
N -‘ Ry X From cliffs and the coast
* 3 xprintand online history and heritage e .
editorial features by The Scotsman’s Alison : ' '
Campsie

14 x social media posts via The Scotsman’s
social channels




DPS Scotsman Travel
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Adver - Viit-ANGUS @

+ Naturally Angus - places to sec, things to do

-
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Weekend

Angus rocks

Pt of wonders

we cover the area

# Rosemary Gallagher’s family trip to Angus - the
“birthplace of Scotland™ - revealed a plethora of
cultural riches and a wealth of outdoor activities
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Readership: 31,292
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Read online: https://online.fliphtml5.com/hezmz/vefb/#p=1
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Online Promoted Article

T B
i THE SCOTSMAN

Sponsored
A family trip to Angus, the ‘birthplace
of Scotland,’ uncovers hidden gems

Ad Feature by Visit Angus Vi it-ANGUS f

“Ask someone what comes to mind when they think of the area of
Angus,responses might vary from soft fruits and Arbroath Smokies to
golf at world-famous Carnoustie. But, as I found out on a recent family
trip, there's a plethora of other riches and hidden gems scattered
across the region that stretches north from the Firth of Tay to the

Gallacher followi

Cairngorms,” says Scotsman rep: y
family trip to Angus — the “birthplace of Scotland”.

ga

oo | ©

News Business Opinion Sport Arts & Culture Food & Drink Heritage Lifestyle Money Store Paper Puzzles Advertise

Sign up to our daily
newsletter — Regular news
stories and round-ups from
around Scotland direct to
your inbox

Enter your email sgnup

THESCOTSMAN -

Views: 504
Avg dwell: 1:14
Article link:

https://www.scotsman.com/sponsored/a-family-trip-

to-angus-the-birthplace-of-scotland-uncovers-hidden-
gems-5049404
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Scran Podcast

Scotsman.com

[@l THE SCOTSMAN

Food & Drink

Scran season 8 - Discovering food and drink in
Angus

ﬂ 00000

On this special partner eplsode of Scran we are talking about all things Angus. A reglon oft with smoled fish and
soft frust, I found both when she visited but also a lot more.

First stop was to meet with Helen and Wouter Margaroli of

Listen to the episode in full

@

umol‘owﬂouudund”
S

Podcast listens: 4,100
Article link:

https://foodanddrink.scotsman.com/scran-
podcast/scran-season-8-discovering-food-and-drink-in-

angus/
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A tiny village that was once sacred  place for the Picts
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# Aberlemno in Angus lies at the heart of a landscape of
deep importance to the ancient tribe - and a place where
today villagers are working hard to protect their history

kel that e chrarch o
e e here was a place of
njrtance am pumsity

the day - was kiled in 2 move
that peowwed phvotal s the.
ereation ot Scctland il

In the car park o the village
ha e 320 les quate:

Uhe marching carngn ek
Iisa placed
ok cumand ahareagr.

Prctish perid
Ty the presesceof the
Save bern weath anad e
i hobd Rere o buve these thisgs
stirses arcfsend 3 the made.
romtsate o “The standard of

e ground 1200 years agn.

DPS Feature

L Hall which rwin wncovered Sor visiors s
These stones are Wil museumOstionedto MDD wcesoltwo e sartof e It s hoped .
- f the bost Y, eyl be seen haccde .
thetr markers of people. some of Atchalin 2005 Mctsand  endanciag the pictsre ol e 8 be carriod ost beacath
place. d f the fow Pilstcs et sswellmdog  here morethantS00years  onc ofhebey oo, which . )
trimphes - were ket behind r side traiving choses, quizzes and  ago. Sopphed over in bigh winds
Given the detail on soeme: thetare stilout plant sabes. Fivon, sothe westof the  enrlier this year, could revesl
afhe spo0es, il elhewed e y maoee
R T bo i B e A d . .
tn,  making, carrwhiie e vl V We
" sl
row Soon. thasks 1o s The foort was destroyed by o 2 month is seos dee o g L] .
ol sipnibcandy upy
e Viribedthe e ‘whie
xpe pa  rocks:somes . .
P wivilbgeriaithe(hecay urthiolie i e s .
o pbn Vs Do st “Weare r IC e 1 n
M Davics i From Frasvce, Teria il Sooking o bsprove the .
“ ante Weare

Propie s A very small
choome tocomeand seeaur  bargelron Agecomplexcan  arour, bt we ca help

= i miedsie | https://www.scotsman.com/herit

¥
of e best andsome of e was ocoupie hamg before.
fewthut are st cutside. o that e Bhely 8 place of

e e ey age-and-retro/heritage/the-picts-

Age.
0w - and heyhose  Mes Davies sukt The road  aver the workd W islovely

e ol SRTER the-tiny-angus-village-that-was-

Scenedhing abeost this place.” 3 wraky area i wasa
On ciber ideoftherond  productive area sad there
W Aberiesson - wherethe  was this prea track. Asd
e S0 trchs e

an-ancient-sacred-place-5063689

e rrmnd powestial wartio of



https://www.scotsman.com/heritage-and-retro/heritage/the-picts-the-tiny-angus-village-that-was-an-ancient-sacred-place-5063689
https://www.scotsman.com/heritage-and-retro/heritage/the-picts-the-tiny-angus-village-that-was-an-ancient-sacred-place-5063689
https://www.scotsman.com/heritage-and-retro/heritage/the-picts-the-tiny-angus-village-that-was-an-ancient-sacred-place-5063689
https://www.scotsman.com/heritage-and-retro/heritage/the-picts-the-tiny-angus-village-that-was-an-ancient-sacred-place-5063689

Scotsman Editorial 2
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Finances ‘unsustainable’ as |,
number of elderly increases |!

# Higher tax b
prediction as
lation of

Scotland ages

The Angus Jacobite
stronghold

Harbourtownof Montrose waskey providerof
‘menandlogisticstoBonnie Prince Charlie
s

Front cover splash

Full page cover on Scottish
Life supplement

DPS

Views: 4,713

Avg dwell: 0:32

Article link:

https://www.scotsman.com/heritage-and-
retro/heritage/the-most-rebellious-

scottish-town-central-to-the-jacobite-
cause-5071558
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Scotsman Editorial 2

0 Heritage

Heritage o

The ‘most rebellious’ Scottish ~ town central to Jaco cause

+ Montrosc in Angus became pivotal to
eventsin the 1745 Jacobite
rising given its deep harbour
and pool of men ready to
lend their support to Prince
Charles Edward Swart,
writes Alison Campsie
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Front cover splash

Full page cover on Scottish
Life supplement

DPS

Views: 4,713

Avg dwell: 0:32

Article link:
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retro/heritage /the-most-rebellious-
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Scotsman Editorial 3

12 Heritage

Three gems
in Scotland’s

heartland

+ Ifit’s good enough for Mary, Queen of Scots then it's
got to be worth a visit with one of Angus's impressive
castles being a home to royalty through the years
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Fancy a trip full of fun and adventure for the family
o5 of Kingennie Country Resort for fiching,
e #NaturallyAngus #VisitAngus:

ncluding any 4-legged friends? Visit Angus
olf, walks, hearty food, a soak in a

Social Media

Scotsman food&drink
N
- New Scran!

B Cookery ¢
Y Sustainable

Listen:

@ Edinburgh Evening News @ - Follow
@ rispamentip. 2 o s 120 0

0

st at Arbroath Signal Towe:
tie and feed the animals at

stroll at Monikie Countr

k. play ke a pro at Cz
Upper Dysart Larder #NaturallyAngus #VisitAngus— with Visit Angus.

No. of posts: 14
Social reach: 23,104

or the family. Explore the coast with Arbroath Cliff Tours, visit




Media Partner Results Summary

Nat Geo 95,599
Scotsman 161,078

Total 256,677




Overall Campaign Results




Overall Campaign Results

Paid Social Ad
Campaign

Influencer
Activity

Media
Partnership

Video
Carousel
Single Image
PPC

Social
Blog Posts

Digital Articles
Social
E-newsletter
Print

Podcast

Meta
YouTube
Google

Graeme Johncock @scotlands_stories
Tom & Laura Hills @traveltwo_
Ashley & Stuart Conway @ontheroadagaintravels

National Geographic Traveller
The Scotsman

2,515,217 Impressions

935,437 Video Views

19,648 Clicks

4,804 Landing Page Views (Meta only)
2,997 Engagements

582,547 Views
22,106 Likes
5,748 Comments/Saves/Shares

256,677 Reach/Views/Listens




Overall Campaign Summary

3,354,441 935,437

Reach/Impressions/Views Video Views

30,851 19,648

Social Engagements Clicks to visitangus.com

4,804 950%

Landing Page Views Increase in Visit Angus
(Meta only) social media followers




Summary




Activation - Delivered

/

Advocacy

Produced inspirational
online and social content
that 30,851 users
actively engaged with via
likes, comments, shares
and saves

\

Awareness

Biggest marketing
campaign to-date

Promoted the many
things to see and do in
Angus to an audience of
over 3.35 million

Conversion

Meta campaign delivered
4,804 landing page views
from potential visitors
looking to plan a trip to
Angus

—

Consideration

Inspired 19,648 potential
visitors to go to
visitangus.com to find out
more

Created quality video
content that was viewed
by more than 935,000

potential visitors

</




Objectives — Re-visited

v' Raise awareness of Angus as a v Drive visits to visitangus.com
visitor destination 19 648
3,3 54,4-41 Clicks to Website

Reach/Impressions

v' Increase reach and engagement

v Showcase the many things to see on social media
and do in Angus aligned with 30,851
trends and insights Social Engagements
935,437 950%
Video Views Increase in Visit Angus social

media followers




Key successes

All campaign objectives were met and exceeded
Campaign video asset delivered an impressive 90.86% completion rate on YouTube

Paid social ad campaign delivered very strong results and was a cost-effective way to
promote Angus to a targeted audience in Scotland and North England

Influencer activity produced inspirational content that attracted a high level of
engagement online

Content created with media partners produced great results and achieved a fantastic
level of coverage

Influencer trips, press trips and podcast interviews involved industry partners and
helped to promote their businesses to a wide audience

Influencers and media partners tagged Visit Angus on relevant social media posts to help
extend reach of Visit Angus social channels and encourage new followers

On average, Visit Angus have reported a 950% increase in social media followers on
Facebook and Instagram during the campaign period




Industry Feedback

“This is brilliant, thank you for arranging it all, I'm glad that there is such a positive
article showcasing our beautiful county.” Cameron Smith, Arbroath Cliff Tours

“It’s wonderful to see such great coverage highlighting Angus, offering a glimpse into the
diverse activities available, and showcasing something for everyone to enjoy!” Gill
Andrews, Carnoustie Golf Links

“We really appreciate all the work you and your team put in to make this project such a
succlelss. We will definitely be spreading the word across our socials.” Sophie Lauder, Arbikie
Distillery

“We saw they posted the content last night - we're delighted with it!” Kat Gilmour, The
Hideaway Experience

“Thanks again for bringing Stuart and Ashley to us.” Louise Nicoll, Newton Farm Holidays
and Tours




83agency.co.uk

Thank you!

Contact:
mark@83agency.co.uk
zoe@83agency.co.uk



